
Public Opinion
Outline of the survey

Method The August 7, 1999 issue, on sale August 2, carried a questionnaire and prepaid response card. From respondents chosen at
random, five would receive a personal digital assistant, ten a gold ball-point pen, and one hundred would receive a set of six
golfballs with "Diamond" logo.

Period On-sale date: August 2, 1999
Reply deadline: September 6, 1999

Responses 3,587

Representative samples 1,000

PROFILE

Readership Age&Gender

The majority are readers in their 30s and 40s with the average age getting younger.

 Under20  0.0%

 20-29 .  9.5%

 30-39 .  20.4%

 40-49 .  31.5%

 50-59 .  23.9%

 Over60 .  13.9%

 No response .  0.8%

 Gender breakdown
. .

  male 95.2% female 4.8%

Average Age:45.3 years old (Previous survey:46.1 years old)



PROFILE

Annual Income

Average annual income is on the rise.

 Under3 million yen .  3.5%

 3-5 .  8.7%

 5-7 .  14.5%

 7-10 .  25.2%

 10-12 .  16.4%

 12-15 .  13.4%

 15-20 .  8.9%

 20-30 .  5.6%

 Over 30 million yen .  2.5%

 No response .  1.3%

Average annual income:11.08 million yen(Previous survey:11.04 million yen)

PROFILE

Savings(bank and post office accounts,stocks,bonds and investments excluding real estate)

Average savings exceed 20 million yen,with nearly 10% having more than 50 million yen in savings.

 Under5 million yen .  28.1%

 5-10 .  20.4%

 10-20 .  19.8%

 20-30 .  11.7%

 30-50 .  9.6%

 50-100 .  6.0%

 Over 100 million yen .  3.0%

 No response .  1.4%

Average 21.707 million yen(Previous survey:20.71 million yen)



BUSINESS

Occupation

1 out of 4 readers works in large companies.

 Companies listed on Stock
Exchange Section 1

.  25.8%

 Companies listed on Stock
Exchange Section 2

.  3.7%

 Companies with over-the-
counter stock offering

.  1.7%

 Non-listed companies .  47.5%

 Public service sector .  2.3%

 Students .  0.9%

 Small business owners .  7.9%

 Freelance .  1.5%

 Others .  6.8%

 No response .  1.9%

 Is your company ownership foreign?
. . .

  Yes 3.9%   No 80.3% No response 15.8%

BUSINESS

Company Scale

About 40% work in companies with over 1,000 employees.

 100 employees or fewer .  21.8%

 100-300 .  12.4%

 300-500 .  6.9%

 500-1,000 .  7.0%

 1,000-2,000 .  8.9%

 2,000-3,000 .  4.3%

 3,000-4,000 .  2.8%

 4,000-5,000 .  2.0%

 5,000-10,000 .  8.1%

 Over 10,000 employees .  13.1%

 No response .  12.7%



BUSINESS

Business Industry

The main industries that respondents are working in: Financial,Service and Construction/Housing industries.

 Fishery,Forestry & Mining .  0.5%

 Foodstuffs .  2.8%

 Development & Housing .  6.2%

 Textile .  2.4%

 Pulp & Paper .  1.0%

 Petroleum, Rubber .  1.5%

 Chemical & Pharmaceuticals .  3.3%

 Steel .  1.5%

 Non-steel metals .  1.9%

 Machinery .  2.3%

 Electronics .  5.3%

 Computer .  3.2%

 Precision machinery .  0.7%

 Transportation machinery .  1.3%

 Others(manufacturing) .  3.7%

 Trading .  5.0%

 Retail .  1.9%

 Financial,Securities & Insurance .  19.6%

 Real Estate .  2.7%

 Telecommunications .  1.6%

 Carrier & Warehousing .  3.1%

 Public Utilities .  1.0%

 Service .  8.8%

 Public Service .  1.5%

 Government .  0.1%

 Others .  4.9%

 No response .  12.2%



BUSINESS

Job Category

Respondents in sales and management represent over half the total readership.

 Management .  24.8%

 Planning & Research .  5.5%

 General Affairs .  6.0%

 Legal,Intellectual Properties,Patents .  0.8%

 Computer .  1.9%

 Accounting & Finance .  6.9%

 Human Resources .  2.8%

 Advertising & Public Relations .  3.3%

 Sales .  25.6%

 Product Development & Planning .  0.9%

 Product Design .  0.8%

 Environmental & Safety .  0.6%

 Production .  3.4%

 R & D .  2.7%

 International .  0.4%

 Purchasing .  1.0%

 Others .  6.9%

 No response .  5.7%

BUSINESS

Job Position

30% are in top management ranks with middle management positions accounting for slightly more.

 Chairman,CEO & President .  15.0%

 Director .  14.0%

 General & Assistant General Manager .  18.6%

 Manager .  14.4%

 Senior Staff .  11.0%

 Specialist .  3.2%

 Staff .  9.1%

 Others .  3.4%

 No response .  11.3%



BUSINESS

Educational Level

2 out of 3 are university graduates.

 Graduate School .  4.3%

 University .  66.6%

 Junior College & Technical College .  6.8%

 High School & Junior High .  19.7%

 Others .  1.6%

 No response .  1.0%

READING STYLE

Loyalty

Over 80% are loyal readers of Diamond Weekly.

 Every issue .  64.9%

 Almost every issue .  16.3%

 Only issue of interest .  17.2%

 First time .  1.6%

 No response .  0.0%

READING STYLE

Purchasers

Slightly over 60% are actual readers,the remaining 40% are companies/organizations

 Readership .  61.3%

 Companies/organizations .  36.6%

 Family members .  1.3%

 Others .  0.6%

 No response .  0.2%



READING STYLE

Passed On Readership

Actual readership totals well in excess of 500,000.

 1(purchaser only) .  35.7%

 2 .  21.0%

 3 .  11.6%

 4 .  5.8%

 5 .  7.3%

 6 .  2.2%

 7 .  2.5%

 8 .  0.9%

 9 .  0.8%

 10 .  3.1%

 Over 11 .  9.0%

 No response .  0.1%

READING STYLE

Advertising

Over 80% pay attention to advertising contained in each issue.

 All .  12.7%

 Almost all .  68.8%

 Not very many .  17.2%

 Never .  0.7%

 No response .  0.6%



READING STYLE

Advertising Effect (multiple responses)

Nearly 40% are motivated to purchase.

 Source of new product/
service information

.  37.1%

 Source of business information .  36.6%

 Topics of conversation .  23.5%

 Business purchase motivation .  17.0%

 Personal purchase motivation .  38.6%

 Others .  1.1%

 Never use .  9.0%

 No response .  1.9%

READING STYLE

Actions After Seeing Advertising (multiple responses)

1 out of 3 requests more information, more than 20% actually purchase.

 Purchase .  20.9%

 Direct inquiry to advertiser .  9.8%

 Catalog/information request .  32.4%

 Website access .  14.3%

 Recommendations for friends .  10.7%

 Photocopy/clipping .  20.8%

 Others .  4.5%

 No response .  14.4%



HOBBY

Hobbies (multiple responses)

Domestic travel and golf are increasingly popular. *Previous survey-Domestic travel: 40.1%, Golf: 45.4%

 Domestic travel .  45.8%

 Travel abroad .  22.7%

 Driving .  36.3%

 Camping .  5.5%

 Climbing& Trekking .  7.5%

 Fishing .  9.2%

 Golf .  53.1%

 Tennis .  7.4%

 Baseball .  5.5%

 Soccer .  1.7%

 Cycling .  4.0%

 Jogging .  6.7%

 Swimming .  9.6%

 Marine Sports .  3.3%

 Winter Sports .  6.8%

 Reading .  40.3%

 Go, Shogi .  7.6%

 TV Games .  4.2%

 Computer .  24.9%

 Movie & Theater .  16.7%

 Music .  19.3%

 Art & Drawing .  11.2%

 Shopping .  12.7%

 Collection .  3.3%

 Gourmet .  12.5%

 Gambling .  7.5%

 Cooking .  3.8%

 Gardening .  18.4%

 Ceramic .  1.7%

 Photo & Video .  12.2%

 Karaoke .  8.4%

 Others .  3.6%



HOBBY

Ownership and ' Want-to-Own ' Products (multiple responses)

Readers want digital cameras, HDTVs,DVD players,car navigation systems and imported cars.

 Ownership . . .  Want-to-own

 66.1% .  PC .  36.4%

 46.6% .  PC Peripheral .  37.9%

 33.0% .  PDA .  35.5%

 40.1% .  Video camera .  27.2%

 17.7% .  Digital camera .  48.4%

 34.6% .  Satellite broadcast system .  27.0%

 9.2% .  HDTV .  41.8%

 5.8% .  DVD .  39.5%

 66.3% .  Cellular phone & PHS .  16.4%

 39.4% .  Personal facsimile .  23.1%

 23.8% .  Jewelry .  19.6%

 29.5% .  Luxurious watch .  24.1%

 68.6% .  Japanese car .  28.8%

 10.1% .  Imported car .  38.4%

 17.3% .  Car navigation system .  38.9%

 31.9% .  System kitchen .  21.0%

 28.0% .  Bathtub .  19.5%

 43.3% .  Shower toilet .  15.2%

 58.4% .  Golf clubs .  18.3%

 29.6% .  Golf club membership .  25.3%

 5.4% .  Villa .  32.3%

 5.9% .  Resort club membership .  28.0%

 3.6% .  Boot & Yacht .  26.2%

 50.5% .  Stocks .  27.3%

 11.4% .  Gold .  24.5%

 14.1% .  Art & Antiques .  25.5%

 2.2% .  No response .  11.4%



HOBBY

Newspapers Read by DW Readers(multiple responses)

Nikkei, Asahi and Yomiuri are preferred.

 Asahi .  39.9%

 Yomiuri .  31.2%

 Mainichi .  11.0%

 Nikkei .  70.3%

 Sankei .  6.9%

 Tokyo .  1.4%

 Nikkei Sangyo .  13.6%

 Nikkei Ryutsu .  7.7%

 Nikkei Kinyu .  4.9%

 Nikkan Kogyo .  8.1%

 Nihon Kogyo .  2.4%

 Fuji .  2.4%

 Gendai .  3.3%

 Hokkaido, Kohoku, Chunichi,
Chugoku, Nishi-Nihon

.  10.0%

 Other local newspapers .  15.5%

 Sports papers .  6.3%

 Others .  3.6%

 No response .  0.6%



HOBBY

General Interest(up to 3 responses)

Over 50% are interested in financial and lifestyle planning.

 Financial planning & Lifestyle planning .  53.6%

 Community service .  14.1%

 Environment .  20.8%

 Health & Diet .  41.2%

 Lifetime learning .  20.7%

 Language .  9.6%

 Internet .  29.3%

 Education for children .  11.5%

 Employment for children .  4.1%

 Relaxing .  8.4%

 Own employment .  9.2%

 Care for aging parents .  10.4%

 Housing .  12.4%

 Others .  2.2%

 No response .  0.9%



HOBBY

Travel Abroad(multiple responses)

The U.S. for business, Hawaii for leisure.

 Leisure . . .  Business

 8.8% .  The United States .  12.7%

 3.9% .  Canada .  2.5%

 11.0% .  Hawaii .  3.6%

 7.8% .  Guam & Saipan .  1.2%

 3.0% .  United Kingdom .  3.1%

 3.8% .  France .  3.8%

 3.0% .  Germany .  3.2%

 3.4% .  Italy .  2.4%

 6.4% .  Hong Kong .  5.7%

 6.4% .  China .  6.8%

 4.7% .  Singapore .  3.8%

 5.3% .  Thailand .  3.1%

 1.7% .  Vietnam .  0.9%

 2.9% .  Malaysia .  1.9%

 1.8% .  India .  0.5%

 8.8% .  Korea .  5.0%

 5.9% .  Taiwan .  4.6%

 2.8% .  Indonesia .  1.9%

 4.9% .  Australia .  1.7%

 2.2% .  New Zealand .  0.3%

 5.1% .  Others .  4.0%

 58.7% .  No response .  70.4%



LIFE STYLE

Interest in Health, Gourmet Foods and Sports

Enjoy gourmet food, but also wish to maintain a healthy lifestyle.

. Diamond Weekly Nikkei Business Weekly Tokyo Keizai Male total

.  66.5%

.  65.5%

.  65.4%
 Trying not to gain weight

.  54.2%

.  58.5%

.  51.9%

.  53.2%
 Gourmet-oriented

.  47.6%

.  41.1%

.  38.9%

.  38.0%
 Know good restaurants

.  26.1%

.  76.8%

.  74.5%

.  69.8%
 Enjoy sports and outdoor lifestyle

.  68.9%

.  28.9%

.  27.0%

.  27.3%

 Intensively sports-oriented,
developing more skills

.  27.2%



LIFE STYLE

Sports and Other Activities Enjoyed in the Last Year

Enjoy golf and tennis, but interested in music as well.

. Diamond Weekly Nikkei Business Weekly Tokyo Keizai Male total

.  81.7%

.  80.2%

.  75.4%
 Golf (course, driving range)

.  44.4%

.  22.8%

.  17.3%

.  11.4%
 Tennis

.  11.3%

.  26.6%

.  26.1%

.  25.6%
 Fishing

.  31.9%

.  12.1%

.  9.1%

.  7.6%
 Playing instruments

.  8.7%

.  47.4%

.  37.8%

.  42.8%
 Listening to music (CD, MD, etc.)

.  30.5%



LIFE STYLE

Interest in Fashion

Fashion conscious and with actual expenditures on fashion.

. Diamond Weekly Nikkei Business Weekly Tokyo Keizai Male total

.  62.5%

.  49.4%

.  49.0%
 Fashion conscious

.  42.1%

.  32.5%

.  32.0%

.  25.9%
 Spend on fashion

.  18.7%

.  30.9%

.  27.3%

.  23.0%
 Confident in own sense of fashion

.  18.4%

.  36.2%

.  21.2%

.  23.1%
 Often purchase at fashion boutiques

.  21.1%

.  22.2%

.  21.6%

.  20.7%

 Own luxurious brand name jewelry
and accessories

.  9.1%

.  32.7%

.  23.1%

.  29.0%
 Own luxurious brand name bags

.  13.0%

.  33.5%

.  31.0%

.  32.4%
 Own luxurious brand name shoes

.  16.9%

.  84.8%

.  79.4%
 Etiquette conscious

.  80.5%



.  67.5%

*ACR is the acronym of the Audience and Consumer Report conducted by Video Research Co., Ltd., a reliable, detailed research report that comprehensively
covers reader profiles for 271 magazines (110 weekly and 161 monthly).

Period of research May 17-23, 1999

Target Males and females aged 12-69 during the period.
(Random samples based on residency registration)

Method Visiting subjects at home and providing questionnaires

Area surveyed 30km radius from central Tokyo, 5 prefectures in Kansai area, 3 prefectures in Chukyo area.

Samples 12,200

Valid response 8,823



*Cover4
Full page(Non-
bleed)

*Cover4
Full page(bleed)

*Cover3
*Facing to DATA 
FOCUS
*Facing to This 
WEEK
*Facing to The 
table of contents 
#1#2
*Run of page
Full page(Non-
bleed)

*Cover3
*Facing to DATA 
FOCUS
*Facing to This 
WEEK
*Facing to The 
table of contents 
#1#2
*Run of page
Full page(bleed)

*Cover2
*Back page of Cover2
*Center Spread
*Run of page
Spread (Non-bleed)

*Cover2
*Back page of Cover2
*Center Spread
*Run of page
Spread(bleed)

*Run of page
1/2page Horizontal

*Run of page
1/3page vertical

*Special Space
1/4page

*Special Space
(Hotel,Golf)
1/5page

*Special Space



1/2page Spread(Horizontal)

size:mm

*Bleed advertisement dimensions above represent publication trim sizes.As saddle stitching 
is used,be sure to layout company logo and copy at least 10mm inside the fold line.

*For advertising materials,offset film positives,right reading,emulsion-side down,175-line 
screen shoud be submitted.

*Submission of advertising materials in electronic format is also acceptable.Submission of 
MO disk is due 3 weeks prior to the on-sale date.





On sale date 5.Nov 11.Nov 18.Nov 25.Nov
NOV

Publish date 9.Nov 16.Nov 23.Nov 30.Nov
-

On sale date 2.Dec 9.Dec 16.Dec 24.Dec
DEC

Publish date 7.Dec 14.Dec 21.Dec 28.Dec-4.Jan
-

On sale date 6.Jan 14.Jan 20.Jan 27.Jan
JAN

Publish date 11.Jan 18.Jan 25.Jan 1.Feb
-

On sale date 3.Feb 10.Feb 17.Feb 24.Feb
FEB

Publish date 8.Feb 15.Feb 22.Feb 1.Mar
-

On sale date 3.Mar 10.Mar 17.Mar 24.Mar 31.Mar

2003

MAR
Publish date 8.Mar 15.Mar 22.Mar 29.Mar 5.Apr




